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QUADRANT REAL ESTATE ADVISORS

Seek Best Relative Value for Clients

Public, Private, Debt and Equity Assets/Markets

Whole Loans, Construction/Permanent Loans, B-Notes, Mezzanine 
Loans, REIT Common, REIT Preferred, Preferred Equity and CMBS.



4Not for Redistribution or Duplication

QUADRANT REAL ESTATE ADVISORS

Clients include Pension Funds and Insurance Companies

Include CALPERS, State of Minnesota, Colorado PERA, AXA 
Equitable, Nippon Life and TIAA-CREF.

Manage Commingled and Single-Client Accounts
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THE OPPORTUNITY

OBJECTIVESOBJECTIVES::

Market Rate of Return – Targeting Mid-Teens or Better

4- to 7-year Holding Period

Prudent, Economically Sound, Market-Justified Real Estate 
Investments

Assist with the Recovery in Markets Impacted by Natural Disasters 
(directly or indirectly)
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THE OPPORTUNITY

STRATEGYSTRATEGY::

What:

Capital for development, redevelopment and renovation

Where:

Texas, Louisiana, Mississippi, Alabama and Florida

From the coast approximately 250 miles inland

Census tracts with MHI up to 120% of MSA MHI

“Housing on Higher Ground”
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THE OPPORTUNITY

STRATEGYSTRATEGY::

Who:

Local, regional and national developers

Those with ability to navigate public/private partnerships

How:

Equity, Preferred Equity and Mezzanine Loans – up to 90% 
of cost

Utilize conventional and subsidized financing available in 
the market
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PROPERTY TYPESPROPERTY TYPES

Housing

Land for Single-Family

Single-Family for Sale

Multi-Family for Sale or Rent

Commercial

Neighborhood Retail

Medical Office/General Purpose Office

Industrial (including land)

Other

THE OPPORTUNITY
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RISK/SUCCESS FACTORS

Partners: Pick the Right Partners

Government Guidelines: Flood Zone, Density, Impact Fees

Factors of Production: Costs and Availability

Environmental: Focus on Clean Sites

Over Building: Cyclical Business

Natural Disasters: 2006 Mild Season
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U.S. POPULATION GROWTH

Good news, coastal areas of the Gulf Coast States have experiencGood news, coastal areas of the Gulf Coast States have experienced ed 
population growth rates at or above the National average.population growth rates at or above the National average.
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U.S. UNEMPLOYMENT

NATIONAL AVG.     4.5%

Alabama 3.3%
Florida                      3.0%
Louisiana 3.8% 
Texas                        4.1%
Mississippi               7.0%

Good news, unemployment in four of the five Gulf Coast States isGood news, unemployment in four of the five Gulf Coast States is
below the National average below the National average –– Mississippi being the exception.Mississippi being the exception.
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POPULATION DENSITY BY COUNTY

Target markets are within 250 miles of the Gulf Target markets are within 250 miles of the Gulf 
Coast.Coast.

Area covers nearly 255,000 miArea covers nearly 255,000 mi22 (7.2% of the total (7.2% of the total 
U.S.) and has a population of around 40 million U.S.) and has a population of around 40 million 
people.people.

Includes 16 of the 100 largest U.S. MSAIncludes 16 of the 100 largest U.S. MSA’’s.s.

91 of the 323 counties meet the 91 of the 323 counties meet the ““Up to 120% of Up to 120% of 
MSA MHIMSA MHI”” guideline; Covers approximately guideline; Covers approximately 
75,000 mi75,000 mi2 2 and 33 million people.and 33 million people.

Includes all U.S. Ports along the Gulf Coast.Includes all U.S. Ports along the Gulf Coast.
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16 MSA’s IN U.S TOP 100

PopulationPopulation
RankRank MSAMSA

EstimatedEstimated
PopulationPopulation

Annual GrowthAnnual Growth
Since 2000Since 2000

- UNITED STATES 300,000,000 1.06% 4.5% -

1.56%

2.41%

2.10%

3.51%

2.08%

3.25%

.04%

2.24%

.74%

.79%

3.82%

2.82%

4.71%

2.44%

2.31%

1.02%

5,422,200

5,280,077

2,647,658

1,933,255

1,889,797

1,452,529

1,319,367

1,248,371

1,090,126

733,802

678,275

673,035

544,758

542,912

531,250

522,580

CurrentCurrent
UnemploymentUnemployment

Go ZoneGo Zone
DesignationDesignation

6 Miami-Fort Lauderdale-Miami Beach, FL 3.1%

4.0%

3.0%

2.9%

3.7%

3.2%

4.4%

3.1%

2.9%

3.4%

6.6%

2.5%

2.5%

3.2%

3.2%

5.5%

Yes

7 Houston-Sugar Land-Baytown, TX Yes

20 Tampa-St. Petersburg-Clearwater, FL No

30 San Antonio, TX No

39 Austin-Round Rock, TX No

41 New Orleans-Metairie-Kenner, LA Yes

43

49

68

Jacksonville, FL

Birmingham-Hoover, AL

Baton Rouge, LA

No

No

Yes

75

88

Sarasota-Bradenton-Venice, FL

Cape Coral-Fort Myers, FL

No

Yes

90 Lakeland, FL No

92 Palm Bay-Melbourne-Titusville, FL Yes

29 Orlando-Kissimmee, FL No

73 McAllen-Edinburg-Mission, TX No

93 Jackson, MS Yes

Permanent population shifts; e.g. Houston, Baton Rouge, LafayettPermanent population shifts; e.g. Houston, Baton Rouge, Lafayette, Jackson, e, Jackson, 
Biloxi, Mobile, Birmingham, Tampa and others; especially areas iBiloxi, Mobile, Birmingham, Tampa and others; especially areas inland.nland.
Work Force housing and commercial real estate in demand to suppoWork Force housing and commercial real estate in demand to support growth.rt growth.
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CAN THIS STRATEGY MAKE MONEY?

Target:Target: • “Work Force” or “Attainable” Housing

Focus:Focus:

• New Technology (modular housing, hurricane resistant & high
wind impact guidelines)

• Pro-Growth Governments

• Higher Density Development

Goal:Goal:

• Lower Construction Costs

• Shorter Development Period

• More Affordable Housing

Example:Example:

• House and Lot Cost $100 PSF

• Home Prices Ranging from $115 to $125 PSF

• $135,000 to $160,000 Price Tags
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CAN THIS STRATEGY MAKE MONEY?
AFFORDABILITY

Gross Income $45,000
Housing Allowance 30% 35%

MONTHY AFFORDABILITYMONTHY AFFORDABILITY $1,125 $1,313
5% Down Payment $6,750 $8,000
95% Loan (6.5% coupon) 128,250 152,000

HOME PRICEHOME PRICE $135,000 $160,000
Principal & Interest $811 $961
Taxes & Insurance 314 352

MONTHLY TOTALMONTHLY TOTAL $1,125 $1,313
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CASE STUDY: LAFAYETTE 120-UNIT MULTI-FAMILY

Census Tract: 120% of MSA MHI

Project Cost: $24.3 million ($101,561/Unit)

Equity: $4.37 million (18% of cost)

Debt – Conventional $20.0 million (82% of cost)

Est. Stabilized Value: $27.9 million ($116,000/unit)

Current Market Rents: $.99 PSF/month

Stabilized NOI: $1,981,274

Expense Ratio: 35%

IRR: 14.0% Levered after Fees

Answer: Yes, Subject to Cost of Insurance
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CONCLUSION

Tremendous Opportunity for the Disciplined Investor.
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END NOTES

The presentation does not constitute or form a part of, and should not be construed as an offer to sell or solicitation of an offer to 
buy investments or any fund and does not constitute any form of commitment or recommendation on the part of Quadrant Real 
Estate Advisors (“Quadrant”).  Investments offered and/or solicitations will be made only through a confidential private offering 
memorandum subject at all times to revision and completion.  Each recipient should consult its own legal counsel, tax advisor and 
other appropriate consultants as to the business, legal, tax and related matters concerning an investment advisory relationship with 
Quadrant, but not limited to, the risks associated with investing in Private Placement.

Investing in the described investments is intended for experienced and sophisticated investors who are willing to bear the high 
economic risk of the investment and there can be no assurance that the rate of return objectives will be realized or that significant 
losses will not occur.  Prospective investors should give careful consideration to the risks which include but are not limited to 
illiquidity of investments, no market for interests, risks of leverage and no assurance that the targeted annual or total return will be 
achieved.  Investors subject to ERISA should consult their own advisors as to the effect of ERISA on an investment.

Neither Quadrant nor any of its affiliates can accept responsibility for the tax treatment of any investment, whether or nor the
investment is purchased by a trust or company administrated by Quadrant or an affiliate.  Quadrant assumes that, before making a
commitment to invest, the investor (and where applicable) its beneficial owners have taken whatever tax, legal or other advice the 
investors/beneficial owners consider necessary and have arranged to account for any tax lawfully due on the income or gains 
arising from any investment product managed by Quadrant.

The information contained herein is derived from various sources which Quadrant believes, but does not guarantee, to be accurate
as of the date hereof.  Neither Quadrant nor any of its affiliates nor any other person makes any representation or warranty, express 
or implied, as to the accuracy or completeness of the information contained this presentation material and nothing contained herein 
shall be relied upon or construed as a promise or representation of past or future performance.

No representation is made that the investments will actually perform as described in any of the illustrative calculations presented.  
Investment returns may vary based upon a number of factors, including investment strategy, allocation and execution, overall 
market movements, amount of leverage, etc.  A high level of sophistication concerning these issues is assumed.



Alpharetta, Georgia   Sydney, Australia   
web address:  www.quadrantrealestateadvisors.com

The information in this document is illustrative and is not intended to predict actual results which may differ substantially from those reflected in the information.
General statements about market conditions are based on the experience and observations of Quadrant Real Estate Advisors’ investment professionals.
Indicated rating categories (AAA, AA, A, BBB, BB, B, UR) are based on ratings by Moody’s, Standard & Poor’s and Fitch.

http://www.quadrant/
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